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Fascination Advantage® Archetype

Personality: A Vital Part of the PersonaHolidays Product
”



The hotel and tourism company is given the 
HowtoFacinate Personality Test 

With just 28 short questions, the Fascination 
Personality Test identifies the users primary 
Advantage, and reveal a personality Archetype. 

The resulting archetype is run through our 
Matchwords system to provide a full travel related 
description of brands personality. 

Matchwords are used to align brands to traveler of 
like character. 

Matchwords are assigned to traveler as they use 
the system. 

The words are dynamic and are adjusted as the 
systems learns more about personal preferences. 
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Personalization

Persona Matchwords
link travelers with hotels
of matching character
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generates the travel matchwords 
and updates supplier data
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Suppliers 
hotel,  
resort, 
villa,  

apartment,  
B&B,  

attractions 
activities

Fascination Advantage® 
Branding

acRes Systems 

behaviour  
analysis matches travelers 
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personality

immediate, intuitive, visual 
personalized travel planning
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